Ryan D Adami
Internet Marketing Specialist
(858) 205-5279 : ryan@ryanadami.com
Summary of Qualifications

· Demonstrated ability to increase revenue and optimize ROI with online marketing campaigns 

· 10 years experience with online advertising, specializing in search engine marketing (SEO & PPC)
· Strong knowledge of website analytics as well as email, social and affiliate marketing campaigns
Professional Experience

Director of Online Marketing, Bank of Internet USA : November 2008 – Present

· Reduced Cost per Mortgage Lead from $91 to $28, and Cost per Loan from $2,042 to $1,128

· Brought in over $100 million in new deposits during July with less than $14,000 spend on advertising

· Launched campaigns with A/B landing pages, email marketing, rate table PPC and affiliate marketing

· Refreshed website usability and content architecture meeting the needs of multiple visitor personas

· Executed SEO resulting in a top 3 ranking for 'apartment loans', and increasing in daily call volume

· Updated analytics to identify voids and deliver actionable reporting with clear KPI and ROI metrics

· Uncovered conversion attribution with organic traffic delivering over 92% of all deposit applications

· Managed online channels, as well as print and radio; including creative for brochures and bank cards

· Updated management process for 25+ vendors, and identified a billing error resulting in an $8k credit

· Interviewed twice by Bank Technology News regarding blogging strategy and social media

Search Marketing Consultant, PixelMEDIA Inc : April 2008 – September 2008

· Created unique SEM strategies, based on client goals, budgets and industry research

· Lead pitch and strategy meetings with clients, leading directly to increased revenue

· Developed new processes and trained internal team on SEO and PPC best practices
· Actively managed over 25 client’s PPC campaigns totaling $50,000 a month in spend
· Successfully executed SEO campaigns leading to increased rankings and conversions

· Updated reporting process enabling efficient data collection across Urchin, Omniture and HBX
· Provided email marketing, display advertising and affiliate program strategies to clients
Director of Search Marketing, Interactivate Inc : March 2006 – February 2008

· Increased Revenue by 19% and Profit by 89% with new process, pricing and best practices
· Increased client SEO and PPC budgets by earning trust through measurable results and education
· Developed strategies for over 50 clients including Jenny Craig and William Lyon Homes
· Incorporated social media optimization, reputation management and affiliate marketing with SEM

· Introduced techniques for keyword research, on-site organic optimization and link development

· Optimized PPC campaigns using A/B testing, multivariate landing pages and eye tracking studies

· Ensured accurate tracking by planning and executing the migration to HBX and Google Analytics
· Worked on integrated marketing strategies with email, analytics and online media
Search Marketing Consultant, Epic Search Marketing Inc : August 2005 – February 2006

· Optimized websites and pay per click campaigns for increased ROI and traffic
· Trained in-house search staff on proven search engine optimization techniques
· Setup advanced analytics, with conversion tracking, and provided client training
· Catered to a variety of clients from small startups to a multi-million dollar online retailer

· Networked with industry professionals and local search marketing groups
Director of Search Engine Marketing, SEO Inc : August 2004 – July 2005

· Doubled Revenue in 2005 with successful case studies and corporate marketing
· Conceptualized and developed services and tools, most notably the first SEO toolbar
· Refined knowledge of keyword research, on-site optimization and link development
· Promoted from SEO Specialist to Director of Search Engine Marketing in 6 months
· Managed a team of 10 SEO engineers, 5 link specialist and 2 developers
Consultant / Entrepreneur, CodeCrapht Development Group : October 2003 – Present

· Created nonBot to feature hand-coded SEO tools and a search marketing blog

· Studied and tested search engine optimization, link building, and pay per click techniques
· Developed an ecommerce shopping cart with back-end payment gateway integration

· Developed relational SQL database architecture with advanced stored procedures
· Launched a specialized directory that generated $50,000 revenue in six months
Interactive Media Consultant, Self Employed: 1999 – October 2003

· Freelance consultant focused on web design, programming and online marketing

· Produced websites in HTML, CSS, JS and Flash, establishing a solid web development foundation
· Promoted websites with email messaging, banner advertising, and early SEO techniques
Relevant Skills

Online Advertising

· Organic Search Engine Optimization (SEO), including Keyword Research and Link Development

· Pay per Click Management (PPC), including Campaign Optimization and Landing Page Development
· Email Marketing, including List Building, Dynamic Messaging and List Segmentation

· Online Media Planning and Purchasing, including Banner and Contextual Ads

· Affiliate Marketing Strategy Development and Program Management

· Reputation Development, Monitoring and Management (RM)

· Social Media Optimization (SMO) and Viral Marketing
· Analytics Setup, Testing, Analysis and Reporting
Computer Software
· Microsoft Suite, including PowerPoint, Excel Visio, Word and Visual Studio

· Adobe Photoshop, Illustrator, Dreamweaver and Flash (legacy Macromedia)

· Google AdWords, Yahoo Search Marketing, MSN AdCenter, Ask and Miva

· Omniture, HBX (HitBox), Google Analytics, Urchin, WebTrends and StatCounter

· EmailLabs, Constant Contact, ExactTarget, Vertical Response and MailChimp
Programming Languages

· HTML, DHTML, CSS, XML, JavaScript, ASP/VB.Net, Microsoft SQL, mySQL, PHP

Education

The Art Institute of California – San Diego

Bachelors of Science in Multimedia and Web Development
Graduated 2003, Honor Roll
Certifications

· Expert Rating Certified SEO Professional (SEO)
· Certified SEW Search Engine Marketing Skills (SEO)
· Google AdWords Qualified Professional (PPC & Analytics)
· Yahoo Search Marketing Ambassador (PPC)
· Certified HBX Business Consultant (Analytics)
References

Lisa Marino, Senior Account Manager, PixelMEDIA, Inc.

“Ryan is among the best and brightest I've encountered. His abilities span the more strategic aspects of business development and marketing, which he complements with his tactical execution of search marketing programs, website development, and web analytics to ensure success for clients. Ryan's ability to communicate effectively with clients, understand their goals, and translate those into winning search marketing programs is evident. Ryan has cracked the code on this somewhat ambiguous art, and comes with my highest recommendation in the field.”

Barbara Barry, President/COO, Interactivate, Inc.

“Ryan was an exceptional director and talented individual that lead the search marketing group at Interactivate. His knowledge of the industry and his presence in front of customers showed years of wisdom beyond his actual years of experience.”

Kent McIntosh, Chief Information Officer, Interactivate, Inc.

“In addition to his expertise in search engine marketing, Ryan has many admirable qualities. He consistently provided outstanding services to Interactivate’s customers and was a respected leader for his team. Ryan is an excellent communicator and built effective relationships with staff at all levels within the organization.”

Jon Clark, PPC Specialist, Interactivate, Inc.

“Ryan has a management style that is conducive to a positive work environment, increased productivity and ultimately a spike in revenue and sales. His knowledge, strategy and foresight were integral to our department's success and industry growth. He constantly provided me with the tools and resources to grow not only as a person, but as an employee, both professionally and in my respective industry.”

Andrew Rodrigues, Enterprise Solutions Manager, SEO, Inc.

“Ryan was a reliable, smart, and fun individual to work with. He has the unique ability to bring together technology, marketing, and strategic objectives to formulate top-notch search marketing campaigns that generate solid ROI for clients.”

Steve DeVries, Lead Consultant, SEO, Inc.

“Ryan is a very professional and detail-oriented person who had no trouble keeping up with the ever-changing needs of a large SEO company. He has expert-level knowledge of web coding and applications tied together with a natural ability in web marketing. Ryan is a great addition to any professional, technical-minded team.”


Contact information for the references above can be provided upon request. For more personal references, please view my LinkedIn profile at: http://www.linkedin.com/in/ryanadami
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